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SYLLABUS
SBUS 255 Business of the Olympic Games
Instructor: Dr. Yoav Dubinsky
Language of Instruction: English
UO Credits: 4
Contact Hours*: 40
Total Hours of Student Engagement (THSE) in all course activities*: 120 
Level: 255
London, England
COURSE DESCRIPTION
This course offers an examination of the Olympics past and present in order to understand the current business and marketing landscape around the Games and its’ future. Olympic sports marketing differs from more general sports marketing in several important ways, including: the complexity of this mega-sports event, the diversity of Olympics fans, the wide range of competitive sports at each Olympiad, the uniquely global appeal and reach of the Games and the governing rules that surround marketing and sponsorship of the Games. We will study how the Olympic Games have evolved into arguably the most powerful sports brand in the world and have created a unique sports marketing opportunity. The TOP (The Olympic Partners) sponsors program is one of the key topics we will study. In order to understand the marketing of the Olympics, we must also understand the fundamentals of Olympic values, history of the Olympic movement, and issues that threaten the Olympics and its marketing appeal.

The course is offered as a study abroad course in London during the summer of 2023. While learning objectives remained the same, some course content was adjusted to fit local impacts on the Olympic Movement. The course includes a pre-trip class, in-person classes during the study trip, and multiple tours, museum and venue visits, and other experiential activities. Attending all activities is mandatory.

Students taking the course also need to take SBUS 199 Sports Culture in the UK, offered during the similar dates.
COURSE OBJECTIVES
1. Students will develop and demonstrate an understanding of the Olympic ecosystem and its governance structure.

2. Students will acquire knowledge of the major historical milestones of the Olympic Games and how the Games have been influenced by politics over the course of its existence.

3. Students will learn how the Olympic Games have been commercialized through marketing, partnerships, digital media, television rights, ticket sales and merchandise and apply this knowledge when completing case studies and other assignments.

4. Students will gain an understanding of the complexities, opportunities and risks of hosting a live global sporting event.

5. Students will demonstrate knowledge of Olympic Games commercializing through completion of a series of assignments and development of a marketing plan for LA 2028.

INSTRUCTIONAL METHODOLOGY
Course content will be delivered via lectures, readings, site visits & live sporting events, and cultural tours and excursions. All required readings will be available through the UO Library website, open sources, or uploaded to Canvas.

Potential sites visits and activities*:
*subject to change

Wembley Stadium
Stamford Bridge
All England Lawn Tennis Club (Wimbledon)
Queen Elizabeth Olympic Park
Windsor Castle
Twickenham Stadium
Lord’s Cricket Ground

Oxford
Excursions, tours and museums in London
Attending sports events according to local calendar

Planned selected topics and modules**:
** Subject to change

1. Introduction to the Olympic Movement
2. Evolution of the Olympic Games
3. International Politics and Activism in the Olympics
4. Olympic Marketing, sponsorship, and the media
5. Sustainability, legacy and backlash in the Olympic Movement
6. Americanization of the Olympic Movement
7. Bidding for and Organizing Olympic Games
8. Gender and the Olympics
9. Safety and abuse in the Olympic Movement
10. Financial, social, and political impacts of other international sports events
11. Engaging the youth and marketing the Olympic spirit
12. The future of the Olympic Movement: Challenges and opportunities

A full and detailed syllabus including specific readings and assignments will be provided prior to the course.
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