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SYLLABUS
SBUS 410 Globa Sports Business Strategies
Instructor: Dr. Yoav Dubinsky
Language of Instruction: English
UO Credits: 4
Contact Hours*: 40
Total Hours of Student Engagement (THSE) in all course activities*: 120 
Level: 410

Great Britain
COURSE DESCRIPTION
Core to understanding the sports business industry is a deep understanding of the global impact of sports across a range of critical topics – issues on sustainability, cultural impact, economic impact, geopolitical factors, social issues, and peace. Students will immerse themselves in real world challenges through classes, site visits, and industry engagements, while examining both the micro and macro impacts of sporting events and their related infrastructure. The role of business, government, not-for-profits, and other related entities will be reviewed. Sports remains one of the remaining societal phenomena that crosses socioeconomic, geographical, and political borders. None of this is without its significant challenges as the impact and legacy of sport globally remains a core consideration.

Students taking the course also need to take SBUS 199 Sports Business Culture in the UK, offered in Great Britain during the similar dates and SBUS 250 Sports Business and Society as a prerequisite (or online during the summer).
COURSE OBJECTIVES
The course will expose students to the global impact of sport from the perspective of stakeholders that include governing bodies, rights holders, event organizers, government agencies, NGO’s, sponsors, broadcasters and service providers. This includes reviewing sport impact through a broad lens of sustainability and looking at the role of sport for good. 

Upon completion of the course, you will be able to: 

• Understand international sports business strategy considerations, including, the motivations, rationale and tactics used by sport organizations to expand operations into different cultures, 

• Contextualize sport marketing knowledge by understanding how sport sponsorship, sport consumer behavior, and branding decisions are influenced by cultural differences including gender and religious issues, 

• Recognize economic issues, including, the economic impact of sport on a host nation or community, trade issues effecting sport merchandise and events, and international taxation and ticket distribution issues, 

• Appreciate the evolution of sport media and communication and the cultural context for how consumers engage and interact with sport, 

• Understand sport tourism and how it generates a significant flow of travelers worldwide and the impact – both positive and negative – of such movement, 

• Identify the potential for sport to serve as a catalyst for economic activity and its ability to create change within a culture, 

• Analyze case studies in sport to recognize sound sports business strategy decisions and to articulate solutions for various constituents, 

• Apply critical thinking skills 

• Act and operate in an ethically appropriate fashion with contemporary sensibilities relative to sex, race, physical/mental ability and place of origin. 

INSTRUCTIONAL METHODOLOGY
Course content will be delivered via lectures, readings, site visits & live sporting events, and cultural tours and excursions. All required readings will be available through the UO Library website, open sources, or uploaded to Canvas.

Potential sites visits and activities (subject to change):

Wembley Stadium
London Premier League Club (Chelsea/Tottenham/Arsenal)
Anfield (Liverpool)
Hampden Park (Glasgow)
Principality Stadium (Wales)
All England Lawn Tennis Club (Wimbledon)
Queen Elizabeth Olympic Park
Stoke Mandeville Paralympic Museum
Windsor Castle
Twickenham Stadium
Lord’s Cricket Ground

Oxford
Excursions, tours and museums in England, Scotland, and Wales
Attending sports events according to local calendar

Planned modules (Subject to change):

1. The American sports and the international sports business ecosystem
2. Socioeconomic and geopolitical power struggles in the Olympic Movement
3. The Business of the FIFA World Cup
4. The global popularity and financial challenges of European football
5. Sports in Africa
6. Sports in South America
7. Sports in Asia
8. Sports in Oceania
9. Greenwashing, Sportswashing, and Sustainability
10. Gender, race and social justice in international sports
COURSE READINGS
All readings will be available for UO students through UO Library website or through open sources. Specific readings will be added once the syllabus is finalized.
METHOD OF EVALUATION (GRADING)

	Assessment
	Points

	Reflections 
	5 X 10 = 50 points

	Online Quizzes on Readings
	15 X 4 = 60 points

	Marketing plan final paper
	50 points

	Professionalism and Attendance
	40 points

	Total
	200 points


Academic Misconduct

The University Student Conduct Code (available at conduct.uoregon.edu) defines academic misconduct. Students are prohibited from committing or attempting to commit any act that constitutes academic misconduct. By way of example, students should not give or receive (or attempt to give or receive) unauthorized help on assignments or examinations without express permission from the instructor. Students should properly acknowledge and document all sources of information (e.g. quotations, paraphrases, ideas) and use only the sources and resources authorized by the instructor. If there is any question about whether an act constitutes academic misconduct, it is the students’ obligation to clarify the question with the instructor before committing or attempting to commit the act. Additional information about a common form of academic misconduct, plagiarism, is available at researchguides.uoregon.edu/citing-plagiarism.  

Prohibited Discrimination and Harassment Reporting

Any student who has experienced sexual assault, relationship violence, sex or gender-based bullying, stalking, and/or sexual harassment may seek resources and help at safe.uoregon.edu. To get help by phone, a student can also call either the UO’s 24-hour hotline at 541-346-7244 [SAFE], or the non-confidential Title IX Coordinator at 541-346-8136. From the SAFE website, students may also connect to Callisto, a confidential, third-party reporting site that is not a part of the university.

Students experiencing any other form of prohibited discrimination or harassment can find information at respect.uoregon.edu or aaeo.uoregon.edu or contact the non-confidential AAEO office at 541-346-3123 or the Dean of Students Office at 541-346-3216 for help. As UO policy has different reporting requirements based on the nature of the reported harassment or discrimination, additional information about reporting requirements for discrimination or harassment unrelated to sexual assault, relationship violence, sex or gender based bullying, stalking, and/or sexual harassment is available at Discrimination & Harassment.

The instructor of this class, as a Student Directed Employee, will direct students who disclose sexual harassment or sexual violence to resources that can help and will only report the information shared to the university administration when the student requests that the information be reported (unless someone is in imminent risk of serious harm or a minor). The instructor of this class is required to report all other forms of prohibited discrimination or harassment to the university administration.

Specific details about confidentiality of information and reporting obligations of employees can be found at titleix.uoregon.edu.

Mandatory Reporting of Child Abuse

UO employees, including faculty, staff, and GEs, are mandatory reporters of child abuse. This statement is to advise you that your disclosure of information about child abuse to a UO employee may trigger the UO employee’s duty to report that information to the designated authorities. Please refer to the following links for detailed information about mandatory reporting: Mandatory Reporting of Child Abuse and Neglect.

Students with Disabilities

The University of Oregon is working to create inclusive learning environments. Please notify me if there are aspects of the instruction or design of this course that result in disability-related barriers to your participation. You are also encouraged to contact the Accessible Education Center in 360 Oregon Hall at 541-346-1155 or uoaec@uoregon.edu.
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